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ern Indiana areas. We expect 500 or more ath-
letes to register for the race, including serious
competitors, casual athletes and local residents.
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The Run for the Cops offers your business an exciting opportu-
nity to market to thousands of athletes, hundreds of race partici-
pants and their family and friend; and numerous spectators.

The Run for The Cops offers sport and non-sport related businesses
significant exposure to this highly motivated sports group.

We hope you can join us an make The Run for The Cops
the premier event of the Midwest.

Enclosed is information on the sponsorship options and the exposure your business
gets for each level of commitment. Please take the time to review this information.

For more information or if you have any questions please contact:
Ed Kerfin 815.483.9387 info@runforthecops.com

Thank you,

Ed Kerfin
Race Director
The Run for The Cops



Association with a thriving and growing
community

Involvement with one of the first races
of the season

Image building opportunities
Targeted audience of consumers
Media Coverage

Product Sampling, with Race Committee
approval

Cross-promotion with other sponsors

Lots of fun and satisfaction!!!

Sponsorship is a great way to
promote. We’ll do all the work!

For a fraction of the cost of tra-
ditional advertising, a grass roots
marketing campaign adds an ex-
tra dimension to the consumer
experience with your product/
service. The consumer not only
sees the product but can touch
it, hear and use it.

Sponsorships and marketing op-
portunities are available for all
our listed events, and can include
sampling/sales, displays, demon-
strations, coupons, signage, logo
inclusion, in store promotion,
web links and more!






